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Add a Profile Picture
Help people find your Page by adding a photo.
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Create Page Username

It's easier for people to find your Page in search when it has a unique username.
Pages with usernames can also create custom URLSs that let people quickly visit
and message them

BJ's Superfun Happytime Party

@superfunhappytimeparty

Username

(@superiunhappytimeparty

Need help? Get tips on choosing a usemame

© ==

'usernameé®
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Add More Info to Help Visitors

Now that you've updated some of your Page info, see if there are other details
you can add that'll be helpful to people who visit your Page.
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Add Yourself as a Team Member?

When you add yourself as a team member:

= This Page will appear on your profile
= Your name and profile picture will be shown on this Page
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business.
CONTACT INFO
R, + Enter phone number TEAM MEMBERS
“' m.me/superfunhappytimeparty €@ These people manage the BJ's Superiun Happytime Party Page and
have chosen to have the Page appear on their profile and their name
[ + Enter email and profile picture shown on the Page.
5 + Enter website Add yourself as a team member
W elegantthemes Edit

D elegantthemes

MORE INFO

© About
The community where we have superfun happytime parties.

Edit Release Date
Edit Impressum

Edit Company Overview

Edit Founding date
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About # Edit Page Info
GENERAL STORY
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2 Mame  BJ's Superfun Happytime Party Edit
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PAGE INFO
Home
Posts ¥ Edit Start date
Reviews © Edit business types Our Story
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Manage Promotions No:+Enlerphone mber.

~| m.me/superfunhappytimeparly @

+ Enter email

Add yourself as a ieam member

J + Enter website

Medium
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Automatically Respond to New

Messages

Improve people's experience contacting your

Page by setting up automatic replies in

L LN ]

Messenger. You can greet them, share more info
about your Page, or tell them when you're away

@

Turn on Instant Replies
Instantly respond to people after they message your Page for the first time.

Turn on Away Message

Automatically reply to people who contact you in Messenger when your Page
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response. You can also schedule away times to automatically set your Page's
status to away during certain hours.
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B Live

Stories See Archive >

BYs Supecfun
Add to Story Happytime Party

hw\ ;\SJL&A X

Google AMP

1T
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Home

About

Photos

Ldal) clSlial) X

ik Liked v X\ Following v 4 Share = -« Sign

Elegant Themes
@elegantthemes

Home

About

Photos

Videos
Newsletter Signup
Posts

Events

see All 129,000 PEUPIS INS U

N\ 123,794 people follow
Posts

Elegant Themes eon
Published by Elegant Themes [?] - November 23 at 8:10 AM - @

This is it # The Divi Black Friday sale starts right now! Get HUGE
discounts and FREE prizes while supplies last (they won't last long). You
don't want to miss this one &2 https://www.elegantthemes.com/black-
friday-2018/

About

() Typically replies withir
Send Message

hitp:/Awww. elegantth. .
3 Website

£ Suggest Edits

Related Pages

Typically replies within
Elegant Themes Send Message
Published by Elegant Themes [
In this tutorial, we'll be giving a hands3

Pin to Top of Page

hittp: /v elegantth.
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Dt Theme Lsers

Yeachig ai
ot

Aot
Discussion
Chas
Amounceses
Memtan
Evests

Videos

Bioion

DIVI THEME USERS

Evary day is help

yhed

DUT W Vo Crooted of

) days 100

SUGATE EAD THE PR POSTING SULEE M T ASOUT TAN SEFORE FOSTIN

© Mot - Ao

L

Choose How You Interact in This Group
You can choose to post, react, invite people and explore as your Page or

personal profile. Learn More

LN B.J. Keeton
) Personal Profile

Q Elegant Themes
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FacebookMessenger

Messenger

| £} oivi Theme Users

Divi Theme Users

i s DIVI THEME USERS
$ - g

Every day is help day, but we've created special sharing days too!
About

Discussion
FREEBIE
FRIDAY

PrRODUCT
THURSDAY

WEB DESIGN
WEDNESDAY

Announcements

Members

PLEASE READ THE FULL POSTING RULES IN THE ABOUT TAB BEFORE POSTING

Events

Videos
Joined v | @ Notifications # Share More

Photos

Files

Recommendations

Moderate Group

S

# Beyond the Women's... ¢ Create a Group Chat

Shortcuts

o a0
& Aactos Commindy Creste chats 1o have real-ime discussians with other members of this group

oo Geek to Geek Podcast

€ Divi Theme Users Suggested Chats 0 @ Create a Group Chat

B Gesk Fitness :
0 Chats can be seen and joined by anyona in Divi Theme Users

w See more

an(.i‘ 18 others : Create

Lo lay dday eli)

WordPress

. Messenger
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Facebook

Keeton

4 items for you to review

Intro

B.J. Keeton Florence-Lauderdale Public Library added a new event

Timeline ~

- — [ Vo Uy -

EaaY) aa Agsndll e Gagudl) X

Home

Notifications

Mark All as Read  Settings

NEW

near you: YA for Adults Book Club: They Both Die at the.
D 2m

About Friends

Florence-Lauderdale Public Library added 2 new events
near you.

[T 5m

# Create Post

@‘ What's ¢

Jaalyy

C-
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Communty
Jabs Gel More Peopia 1o Your Events

Gy

o =

m Abosd  Creem A Civele Page  Dewsiigurs o Peenr Ciskes AfCousOe  Tetw Reast Smaaey  Laje N

Minae Frmoncns -

New Event by BJ's Superfun Happytime Party

Regurwd Info

@ Change PHoto\eo

Evert Name
Locmnn
frogusncy Ocoars Onee
Qo

UMNEE 403

Vien 00 Croono e evest O Foconcok e Fages. Grouss and Evenex Posoes apol

pocaivent seveen [

Baly duaadl G 98 of an

) (

)20
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sl adga A gannadl) Jgia Juadd padind X
FB
OpenGraph Facebook Pixel .

Docs Tools s 1 My Apps Q, Search developers.facebook.com
Q
Open Graph Stuff
OnThisF _

Professor Beej - Blurring the Line Between

© [ ==

n If you are a Facebook user and are having trouble signing into your account, visit our Help Center.

n See our new Facebock Login changelog to see a summary of recent changes.

Facebook Login

A secure, fast, and convenient way for users to
log into your app, and for your app to ask for
permissions to access data

n ios
ﬂ Android 1 Continue with Facebook

. Websites or mobile websites

E More platforms
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Select a Scenario
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W0 e ready 10 buds, el oo 10 £k i Pan
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Select Platform

P
l'l

Facebook Web Games Website Android

» 2

Wwindows App Page Tab Play Station

Cancel
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Website

Site URL

n AK JdvhBaim p m Won A K T ¥ ibc 1C

[ Skip Quick Start |

.p MY OF

start Over |

www

Quick Start for Website

Login for ET Demo

®
Setup SDK

<script>
window.fbAsyncInit = function() {
FB.init({
appId
xfbml : true,
version 1 \"y3:2"

1)

r)s

FB.AppEvents.logPageView();

(function(d, s, id){
var js, fjs = d.getElementsByTagName(s)[8];
if (d.getElementById(id)) {return;]
js = d.createElement(s); js.id = id;
js.src = "https://connect.facebook.net/en_US/sdk.js";
fjs.parentNode.insertBefore(js, fjs);
}(document, ‘script’, 'facebook-jssdk'));

</script>
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Test your Facebook Integration

Next Steps

» n Iﬁ .|II

Shwre Login ool Mugion A

Plugin Configurator Facebook

Plugin Configurator On This Page

Width Maximum Rows of Photos 2. Check

1

Button Size Button Text Plugin
large = continue_with + 4
Show Friends' Faces [?] Enable Logout Button [?] Fu

Include name and profile picture when user is signed into

Facebook

ntinue with Facebook

Note that the example at the end of this topic uses the on. attribute on the button to set up a JavaScript callback

that checks the login status to see if the person logged in successfully:

onlogin="checkLoginState();">

This is the callback. It calls & cus () to get the most recent login state. (The sca

function is part of the example that processes the response.)

U n checkloginState() {
FB.getLoginStatus(function(response) {

statusChangeCallback(response);

68 www.ababneh net



ABABNEH
gandl] CMe) X

Insights.

BopyNme Parry

nctons

s

Advertiung $ y for BJs Sup PRy Party
You've spert $0 on 0 s © the last 60 days uyt 63 days 4
0 Feople Reached o Post Engagerments 0 Link Chcss
- - -
PaGcreng mond SOOphe Mgt you busl PTSA PUOLENE @6 N 0 falphe T 5 OO0 iy 0 B4 F e RN DOw
T pevarsoent WOE oee there T e Bl ' SGAPRC SA0OM e WY youx promatany
5600

All Ads on BJ's Superfun Happylime Pany

Promote X

How would you like to grow your business?

Creating an ad helps get you more of the business results you want

O O @

Boost a Post Promote Your Send Message Promote Your Page
Button

©

Get More Website Visitors Get More Leads
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Ednt Aucience

M

A O

1Be

Lassttsm ©

LA

Omtatim) Largetiey O

INULUCE seoote st mianen ot imant ONE of D hlbowioy ©

Intrets + Food and aem »

e

Intents » asrecs a0 Nauty > Dovee
Wb sesgn
Indermts « FAUWes SnE waloncs

Prysical fnass

=,

Boost Post

BUDGET AND DURATION

Total budget €@

Estimated People Reached @

6,400 - 34,000 people per day
[ ]

et GUBNOCE 320 K Sefned Good xbr

Fetertal Reper 1 400 000 peopie
L

1CJ

of 1,200,000

Refine your audience or add budget to reach more of the people that

matter to you

Duration @

1 day T days

Run this ad until @ Dec 27, 2018

I You will spend $35.71 per day. |'nis ad will run for 14

PAYMENT

N

Preview: Desktop News Feed w

BJ's Superfun Happytime Party
Sponsored - &

| need to boost this post to make sure

people see my new page!

oY Like

Back ¥ By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center

() Comment

&> Share D~

cancel
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| £}l 55 Superfun Happytime Party Q

Page  Inbox  Notifications  Insights  Publishing To... Ad Center Settings Help +
| (SR Advertising Summary for BJ's Superfun Happytime Party Last 7 days

All Ads Last 30 days

Audiences You've spent $0 on 0 ads in the last 60 days.

e People Reached @

Reaching more people helps you build
brand awareness.

@) flasyl”

Last 90 days
e—————

o Link Clicks

0 Post Engagements ©)

When prometions are relevant to people
who see tham, they're more likely to
engage.

This is one way to help you measure how
engaged people are with your promotions.

B.J's Superfun Happytime Party

Page Inbox  Notifications I Insights I Publishing To.. Ad Center

Overview
| Page Summary Last 7 days ¢
Prometions
Results from Dec 06, 2018 - Dec 12, 2018
Followers
Note: Does not include today’s data. Insights activity
Likes time zone of your ad account.
Reach Actions on Page i
Page Views December 5 - December 11

Page Previews
Actions on Page
Posts

We have insufficient data to show for the

Events selected time period

Videos
Page Likes

December 5 - December 11

Stories

Messages

Manage Promotions

We have insufficient data to show for the
selected time period.

Post Engagements
December 5 - December 11

1

Post Engagement ¥ 50%

Takes you
to the Ad
Center

B.J. Home: Create

Settings Help -

Export Data &

is reported in the Pacific time zone. Ads aclivily is reported in the B Organic [ Paid

Page Views
December 5 - December 11

1

Total Page Views ¥ 50%

Page Previews
December 5 - December 11

We have insufficient data to show for the
selected fime period.

Reach

December 5 - December 11

1

People Reached 4 0%

Recommendations
December 5 - December 11

We have insufficient data to show for the
selected fime period.

Videos
December 5 - December 11

Page Followers.
December 5 - December 11

We have insufficient data lo show for the
selected fime period.

We have insufficient data to show for the
selected fime period.
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Marketing through the Instagram platform

2010

Instagram Direct
K Tumblr Facebook Twitter
e AU B ariudy) duaie 3 Y

alaiudy) daia Ciy s

Android iI0S
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24

Mike Krieger Kevin Systrom talaiudy) ) ghaig gy
Foursquare

1
2010

2011

Instagram Direct
2013

15
2015-2016

! 2017

IGTV 2018
Reels' " TikTok

2019

2020
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IGTV

IGTV

2021

I F yblOW xpp FFARKF 1 2 K gopFPARAC @& r HOF

Reels

Reels

IGTV

alaiudy) pailad

s ouadll clgaly Al L2

24

Instagram Reels 3 IGTV .4

Reels
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Hude Story Fram

Close Frimnds

Niow Munsage Rephes

Your Fotiowers ¥ °
Followers You Folow Back

on

Saving

Sawve 1o Camu s Bol

Save 1o Archive (:‘
Shacing

in) Glua ) Jaadll x

Facebook
s Gl ) deal) - Glaal
11:50 wil T -
< Account
Your Activity
Saved
Ciose Friends
Language
Contacts Syncing
Linked Accounts
Cellular Data Use
Original Photos
Request Verification
Posts You've Liked

Branded Content Tools

it i Bcdmainil e —_

-

N e ————————————————
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Facebook
Facebook
Facebook
Facebook

el Gluadl x
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9:00 wll F -
< Privacy
Interactions
Q Comments
[g] Tags
(9 Story
v, Activity Status
Connections

i 6 Account Privacy
® Blocl;ed AccoLm(s
& Muted Accounts
SE Close Friends

92, Accounts You Follow

h Q @ ©O &

s Gldadedl) x

Cldalesil) —3\,.\449..4;} |
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